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Now in its second edition, this comprehensive text offers a classroom-tested, step-by-step approach to the
creative processes and strategies for effective IMC. It also details changes in traditional advertising and
marketing principles. Blakeman covers key areas, from marketing plans, branding/positioning, and creative
briefs to copywriting, design, and considerations for each major media format. Throughout, she explores
visual and verbal tactics, along with the use of business theory and practices, and how these affect the
development of the creative message.

This user-friendly introduction walks students through the varied strands of IMC, including advertising, PR,
direct marketing, and sales promotion, in a concise and logical fashion. Several new chapters address the
latest additions to the mix: Internet, social, mobile, and alternative media, plus guerrilla marketing. The text
builds students’ skills in developing a creative idea, employing the correct message, and placing it
appropriately—and will continue to serve as a handy reference to using the most effective communications
approaches throughout their careers.
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From reader reviews:

Wanda Legros:

Book is definitely written, printed, or illustrated for everything. You can learn everything you want by a e-
book. Book has a different type. To be sure that book is important factor to bring us around the world.
Adjacent to that you can your reading talent was fluently. A book Integrated Marketing Communication:
Creative Strategy from Idea to Implementation will make you to possibly be smarter. You can feel far more
confidence if you can know about every thing. But some of you think this open or reading a new book make
you bored. It's not make you fun. Why they are often thought like that? Have you looking for best book or
suited book with you?

Eric Fincher:

Hey guys, do you would like to finds a new book to study? May be the book with the concept Integrated
Marketing Communication: Creative Strategy from Idea to Implementation suitable to you? The particular
book was written by popular writer in this era. The book untitled Integrated Marketing Communication:
Creative Strategy from Idea to Implementationis one of several books that will everyone read now. This
specific book was inspired a number of people in the world. When you read this book you will enter the new
dimensions that you ever know prior to. The author explained their plan in the simple way, and so all of
people can easily to know the core of this publication. This book will give you a lot of information about this
world now. To help you to see the represented of the world in this particular book.

Linda Shell:

The book Integrated Marketing Communication: Creative Strategy from Idea to Implementation will bring
that you the new experience of reading some sort of book. The author style to describe the idea is very
unique. In the event you try to find new book to study, this book very suitable to you. The book Integrated
Marketing Communication: Creative Strategy from Idea to Implementation is much recommended to you to
learn. You can also get the e-book from official web site, so you can more readily to read the book.

Joseph Felder:

Many people spending their time frame by playing outside using friends, fun activity together with family or
just watching TV all day every day. You can have new activity to invest your whole day by looking at a
book. Ugh, do you consider reading a book really can hard because you have to accept the book everywhere?
It alright you can have the e-book, bringing everywhere you want in your Mobile phone. Like Integrated
Marketing Communication: Creative Strategy from Idea to Implementation which is obtaining the e-book
version. So , why not try out this book? Let's see.
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